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The ROI Engine: Precision Digital [[g ?53*‘35’*’*"5’35"5*‘3:”“}]
Marketing for Pune’s Growth Leaders

Bypassing generic visibility to capture high-intent customers,
lower acquisition costs, and drive tangible revenue.
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Ly Built by Lifza Tech | Performance Marketing & SEO
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Visibility Without Intent is Just Noise

L ";

~ Generic Search Strategies

IMPRESSIONS
(High Volume) y
|
100% . ,7
1,000,000+ CLICKS
(Browsing)
15%
150,000
LEADS
(Low Quality)
2% SALES CALLS
20,000 (Wasted)
0.5% BOOKINGS/REVENUE

2,000

<0.1%

4\ The Generic Trap

Bidding on high-volume terms (e.g.,
‘Best hair transplant’) drains budgetson
users who are just browsing, not buying.

A The Junk Lead Epidemic &E—

Agencies optimize for impression
volume, resulting in low-quality leads,
wasted sales calls, and high Cost Per

Lead (CPL).

.

4\ The Visibility lllusion

Traffic increases without a
corresponding increase in revenue or
patient/customer bookings.
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The 4-Pillar Digital Ecosystem

1. SEO (Organic Authority)

Capturing long-term search intent
and establishing market dominance

without recurring ad spend.

4. Social Media
(Brand Resonance)

Retargeting prospects and
maintaining top-of-mind
awareness in crowded
local markets like Baner
and Hinjewadi.

2. PPC & Meta Ads
(Instant Leads)

Precision-targeted data
capture that directly injects
ready-to-buy users into the
conversion funnel.

3. Content Marketing
(Trust Building)

Educating prospects and satisfying
the complex 'Answer Engine' queries.
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Engineering Digital Authority: The E-E-A-T Framework

High-Ranking

Site architecture that delivers fast, flawless
user journeys and core web vitals.

Content clusters tailored to highly specific
micro-moments and technical queries.

White-hat backlink acquisition and digital
PR in authoritative industry publications.

Flawless technical SEO, SSL, Schema
markup, and authentic local citations (GMB).
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The 9-Step Growth Flywheel

Phase 3: Scaling &
Dominance

(8) Local GMB & Geo-SEO Targeting
(9) Monthly KPI Reporting &
Algorithm Adaptation

Phase 2: Execution
& Authority

(4) On-Page Optimization

(5) Technical SEO Core Fixes

(6) Strategic Content Deployment
(7) High-Quality Link Building

Phase 1: Discovery
& Architecture

(1) Deep-dive Website Audit
(2) Competitor Vulnerability Analysis
(3) High-Intent Keyword Mapping
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The Dual-Engine Timeline: Instant Traction Meets Compounding Growth

Lead Volume

=== PPC & Meta Ads Lead Volume

2

Days 1-30 (The Spike)

PPC & Meta Ads deliver
instant local visibilitr and
immediate high-quality lead
generation.

\

Overall Customer Acquisition Cost (CAC)

Months 3-6 (The Shift)

Local and Technical SEO begin

ranking; organic traffic begins
offsetting paid ad spend.

Months 6-12+ (The
Compounding Effect)

SEO establishes regional
dominance. Organic leads
surpass paid volume, driving
down overall Customer
Acquisition Cost (CAC)
permanently.
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Capturing the ‘Micro-Moment’: A Healthcare Case Study

- N
3 Generic Strategy

Target: "Best hair transplant”

Q%

Input: High
search volume,
low intent,
massive

4

massive
competition,
wasted
budget on
informational
browsers.

Output:
Informational
browsers, no
bookings.

N

Ai

| Lifza Strategy A

|
1
*,

Target: "Painless Sapphire FUE cost per graft”

Input: Captures
late-stage buyers.

Reaches the
professional
researching
recovery times

at 11 PM.

Output:

Drives a 35% lower

CPL and turns

| — searches directly into
/ @ surgical bookings.
Q y
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Lifza Tech vs. Standard Agencies

Standard Agency

Targeting Strategy

Generic high-volume
keywords

Lifza Tech

High-intent
‘Micro-Moments’

Lead Quality (Intent)

30% Qualified

85% Qualified

Cost Per Lead (CPL)

21,200+

X450 - 650

SEO Ranking Time

180+ Days

90 Days to Top 3
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Hard Results Across Industries

E-Commerce

' +300%

Organic Traffic |
+120% Sales

~

Challenge: Poor conversion.

Solution: Advanced SEO +
Google Ads.

Real Estate - Hinjewadi

10x

Qualified Leads |
5x Conversion Rate

Challenge: Junk leads from
traditional marketing.

Solution: Geo-targeted Meta
campaigns ('Flats for sale in
Pune’).

g N

Clinics - Urban Skin & Hair

y ™

70%

Organic Surgical
Bookings

Challenge: Saturated local
market.

Solution: Dominated 'Cost
per Graft' long-tail SEO.
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Synthesis: The ROl Engine

High-Intent SEO

b

,, Lower CAC W

Compounding Efficiency

|
| Lifza Tech \ /
Optimized Meta Ads > System : "
. f__’ Intelligent Growth .
k) Sustainable
N Revenue A~
Lean Pricing Long-Term Growth

True digital scale isn't achieved by spending more on ads; it's achieved by engineering a smarter system.

By fusing targeted SEO architecture with high-converting PPC and lean, MSME-backed pricing models, we

create a sustainable ecosystem. Paid ads fund immediate growth, while compounding organic authority
permanently lowers the cost of acquiring your next customer.
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Enterprise-Grade Performance at MSME Pricing

SEO Mastery Paid Lead Generation

Starts from Starts from
35,999/month 33,999/month
Comprehensive On-Page, Off-Page, and Google Search Ads & Meta Ads Management.

Technical SEO.
Hyper-local Google Business Profile targeting. A/B tested creative and high-converting ad copy.
Transparent monthly KPI reporting. | _Aci;rénced Meta Pixel conversion tracking.
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Initiate the Engine.

Stop Iosjng mqu?t Sh?re to _ @ Vishal Pawar | Senior Digital
competitors with inferior services Marketing Manager
but superior visibility.

@ Email: contact@lifzatech.com
The Offer —
Request a custom Scalp-Level Marketing Audit Q @; WhatsApp: +91 9834994307 /
today. We will map your exact local search 9180878 99674
volume, identify competitor vulnerabilities, and |
project your 2026 growth trajectory. Web: www.lifzatech.com
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